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Thank you for joining the 
webinar! 

Use speakers or a telephone to 
listen to the audio. 

Use the information in your toolbar 
to dial in from your telephone. 
Your telephone will be muted. 

If you have any questions, please 
type them in here. 



Community Enrichment 
Program 

Module 1: Overview of the 
Community Enrichment Program 
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 This training session is for Wholesale Loan Origination Partners. 

 

 The webinar is scheduled for 30 minutes. 

 

 We will be giving a brief overview of the Plaza Community 
Enrichment Program. 

 

 The goal of this webinar is to inform you of the basics of the 
Community Enrichment Program and Plaza’s goals, eligibility 
guidelines, and the resources available. 

Objectives 
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Presenter 

Robyn Manchas 

National Training Director 



5 

CEP, our new Community Enrichment Program, was developed 

to expand lending opportunities to underserved communities. 

Plaza has selected designated census tracts identified as 

underserved by non-bank mortgage lenders. This has limited those 

in the community access to affordable lending products and interest 

rates. Leveraging our existing programs, we will offer special 

incentives as well as dedicated marketing materials as well as 

training. 

What is Plaza’s CEP? 
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Mission Statement 

To become a leader in helping Plaza’s Wholesale 

Origination Partner’s develop successful strategies to 

leverage available housing programs, loan products, and 

targeted messaging to promote homeownership, 

particularly in historically underserved communities. 
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Program Benefits 

•Competitive advantage through to the customer 

•Generate more Purchase Volume 

•Assist in serving first-time home buyers with financing  

•Homeowner Education provides important information to homeowners about building their 
community, staying financially fit and maintaining and improving their homes 

• Improved relationships with realtors and other referral sources 

• Increased loan volume and revenue 

For the Mortgage Loan Originator 

•Providing access to homeownership not otherwise available to many consumers in an 
underserved market 

•Assist in reducing initial up front cost, down payment and reserves- provides financial 
assistance for qualified borrowers 

• Investment for their financial future  

•Assistance funds can be used towards down payment and closing cost in most cases. Many 
programs in targeted areas provide assistance in the form of reduced sale prices and 
forgivable second liens 

For the Borrower 
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Our Goals 

 Assist & Educate our Wholesale Origination Partners on how to locate 
underserved communities, i.e. Plaza selected Census Tracts 

 

 Help our Wholesale Loan Originators expand their reach to better 
serve their communities 

 

 Bring the mortgage qualification process within the reach of local Loan 
Originators and Real Estate Agents 
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Plaza’s targeted census tracts: 

 

Median family income limits, and/or 

Minority population percentages 

Enrichment of Communities 

“Designated Census Tracts” and “Underserved Areas” are areas 
designated by the U.S. Office of Management and Budget 
(OMB) that meet certain established criteria listed above. 



10 

CEP Website 
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Eligibility 
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Eligible loans in this program will receive a Community Enrichment 
Loan Level Price Adjustment of: 

Plaza’s Incentives 

.50 for 
Conventional 

Loan Programs 

.75 for 
Government 

Loan Programs 
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 Wholesale transactions 

 Mini-Correspondent & Reverse transactions excluded 

 All current Plaza Programs except Jumbo Elite as well all High Balance 
Programs 

 All transactions 

 Purchase 

 Rate/term 

 Cash-out 

 Owner occupied only 

 Does not apply to second home or investment property 

Eligible Loans 
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 Expand participation in community housing programs  

 Provide education and training to Loan Originators  
about how to combine down payment assistance and other grant 
programs with traditional financing 

 Help individuals and families achieve their goal of sustainable 
homeownership 

Training 
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Module 2: Fannie Mae MyCommunityMortgage and Freddie Mac 
Home Possible Mortgage 

Module 3: FHA Loan Programs 

Module 4: Community and Nonprofit Second Liens 

Module 5: Mortgage Credit Certificates 

Module 6: Neighborhood Stabilization Programs Combined with FHA 
Good Neighbor Next Door 

 

Upcoming Training Modules 
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Resources, Service and 
Support 

 Training for  

 Loan Originators 

 Realtors 

 Dedicated marketing materials 
both branded and unbranded 

 Web page 
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CEP Website Resources 
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 Log into www.plazahomemortgage.com 

 Click on the Marketing Materials link on the right navigation 

Marketing Materials 

http://www.plazahomemortgage.com/
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Quick, easy and customizable Originator to REALTOR Marketing Resources 

Customizable Materials: 
Originator to REALTOR 

Customizable PDF 
Flyers & HTML 

Emails 

Customizable Lunch & Learn 
Presentations 
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Quick, easy and customizable Originator to Consumer Marketing Resources 

 

 

 

 

 

 

 

 

 

 

Simply download the materials from www.plazahomemortgage.com and add your contact 
information using Adobe Reader or Acrobat. You can even add your logo using a photo 
editing software. 

Customizable Materials: 
Originator to Consumer 

Customizable PDF Flyers & HTML Emails. Varity of photography options available for each product flyer. 

http://www.plazahomemortgage.com/
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Items Available 

Originator to Realtor 
 
 Customizable  
 Lunch & Learn Presentations 
 PDF Flyers 
 HTML Emails 
 

 Products 
 203k Streamline 
 Energy Efficient Mortgage 
 HomePath 
 Jumbo Elite 
 Home Purchase Financing 
 Reverse Mortgage 
 USDA Rural Housing 
 VA Purchase 

Originator to Consumer 
 
 Customizable  
 PDF Flyers 
 HTML Emails 
 

 Products 
 203k Streamline 
 Delayed Financing 
 Energy Efficient Mortgage 
 FHA Retained 
 HomePath 
 Jumbo Elite 
 Reverse Mortgage 
 USDA Rural Housing 
 VA IRRRL 
 VA Purchase 
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Click here for more information and to register for these sessions: 
http://bit.ly/1to8Vae  

 Module 2: Fannie Mae MyCommunityMortgage and Freddie Mac Home 
Possible Mortgage 

 Module 3: FHA Loan Programs 

 Module 4: Community and Nonprofit Second Liens 

 Module 5: Mortgage Credit Certificates 

 Module 6: Neighborhood Stabilization Programs Combined with FHA 
Good Neighbor Next Door 

What’s Next? 

http://bit.ly/1to8Vae


Plaza Home Mortgage, Inc. is an Equal Housing Opportunity Lender. This is not a commitment to lend. Information is intended for mortgage professionals only 

and not intended for public use or distribution. Terms and conditions of programs are subject to change at any time. Refer to Plaza’s underwriting and program 

guidelines for loan specific details and all eligibility requirements. © 2014 Plaza Home Mortgage, Inc. All rights reserved. Company NMLS #2113. 6/2014. 

Thank you for attending! 

If you have any questions or 
comments, please feel free to contact 
training@plazahomemortgage.com. 

mailto:training@plazahomemortgage.com

